
7 Areas to Consider 
before engaging with 
your Website Designer
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NOW JUST DO IT!

1.  Understand the clarity in purpose for the website.
 
Ask yourself WHY you need a website built.  What do you want to achieve from it, what do 
you want the result to be, and most important of all what is its purpose. 
 
From this, you can determine what kind of approach you want to take for the design in 
general. Is the site primarily content driven? In this case, the emphasis should obviously be on 
the content. Of course, all sites should be about their content, but in this case we’re talking 
specifically about structuring content (usually textual). For this kind of a site, you might want 
to start with a prototype, into which you can pour different streams of content, and test how 
they fit into the overall design. 
 
By answering these questions, when you engage with your web designer, you will know 
exactly what to expect. Like all these things, if you don't know what to expect or haven't done 
this before make sure you do your research first.
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2.  Look at the Audience
 
Like any kind of media, a website is pretty useless without an audience. So the audience is 
going to play an extremely important role in your design, and can effect the manner in which 
you approach the entire project.
 
If you're designing a website targeted primarily at children, then it will have to be heavy on 
the graphics. Likewise if the site will be an ecommerce site, where you'll sell from it, then the 
quality of the graphics needs to be very high.
 
Fundamentally it comes down to content.  Content on the website is paramount, after all 
that's the whole reason that your site will get visited in the first place.  So tailor the design 
and content to the audience you are targeting.
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3.  Look at how the User will use it (UX - User Experience)
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Make sure that your site content flows from one page to the next and from one blog post to 
the next.  Make your site a story with easy flowing content and good links between the pages 
encouraging the user to go from one page to the next.

 

With the layout and the navigation bar, allow for easy browsing. If there is too much 
information on any one page, particularly the home page, then your audience will get easily 
frustrated an leave.  Don't bombard the user with information - gently walk them through it.

4.  Look at Yourself
 

What are your skills, and realistically how do you plan to manage your website in the future. 
Just because it's built and live doesn't mean that it doesn't require updating with more 
content, images, graphics, updates.  Think about how you plan to do this. If you don't have 
the time, make sure your website designer will be able to help you at a reasonable cost.

5.  How important is it that your website is found in the 
     Search Engines?
 

Every website of course wants to be found in the search engines, but under which search 
term, and how important is it.  With the best will in the world, and even with the best new 
website in the world this will take time to get there.  (For immediate results use PPC - Pay 
Per Click)

 

New websites take a few days to index with Google. It will take a few weeks to find it's 
natural position in the search engines.  Be clear in advance "What search term" you want to 
be found for.  This content must be included in the headings, keywords and structure of 
your website.

 

6.  Scalability.  
 
This is especially important for sites on a budget.  Make sure your site is built with growth in 
mind.  The design should allow for additional pages as needed.
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Obviously, any guideline must be general by its very nature.  However, spending some 
time and thought on these 7 steps will put you ahead of the game and will set your 
website apart from your competitors.

 

Remember:  
A successful website = good traffic + conversions.

If you would like to discuss your website project 
further we would be delighted to hear from you. 
Please call us on 01747 850403 or email
enquiries@lamarketing.net

“

7.  Planning
 

Perhaps the most overlooked and undervalued piece of a website.  By scheduling 
content and maintenance, you will ensure your website is always up-to-date, fresh, 
and interesting.  This is especially crucial for launching an e-mail marketing campaign.  
Without a calendar and accountability, the site updates will fall to the bottom of your 
very long to-do list.
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